




Create a business account and not a personal one so that you
can receive insights and statistics on your audience and
engagement. You can easily switch to a business account in
the settings, if you don’t already have it set that way. Make
sure you do this before you make any posts, as you won’t get
insights for posts made before switching.
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When determining which hashtags to use, you should also consider
the size of your channel (aka how many followers you have). If you

are just starting out, hashtags will be tricky to get right. Don’t put a

posts under them) at first. Once you are a nanoinfluencer (500-1000
followers), you can start to include hashtags with 20K-50K posts. If

you are a microinfluencer (1000-10 000 followers), then your
hashtags should have between 50K and 200K posts). As a medium /
mid-tier influencer, with 10 000 – 50 000 followers, you can begin
using the 200K-500K hashtags. The next level is a macroinfluencer

(50 000 – 500 000). At this tier your hashtags should have 500K-2M

lot of hope in hashtags bringing you tons of followers yet. Try to use
a lot more of the less popular hashtags (with only a few thousands

posts on them. Lastly, if you’re a megainfluencer, with > 500 000
followers, you can use the mega popular hashtags with > 2M posts.

Let’s talk
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When it comes to hashtag popularity and selection, you don’t want to
use only popular ones. Popular hashtags get posts almost every few

seconds and your post will get pushed down quickly; only people who
happen to search exactly when you post will find you. This is also why
you should think about when you’re posting, which I’ll address
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Check all hashtags before posting them:
https://app.iqhashtags.com/en/banned-hashtags-checker
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When
to Post

https://coschedule.com/blog/best-times-to-post-on-social-media/

If you’re trying to give value to your current audience, post when most
of them are online. You’ll find that information in your Insights (under
a business account only). Keep in mind that most people can’t
digest/process lots of information in the evening. Evenings are more
for light reading.
If you want to attract new audiences, post when they are more likely
to browse (in their time zones). Here’s a comprehensive website
addressing timing for multiple social media websites:

The best time and day to post, however, will really depend on
your target audience. If you’re targeting stay-at-home moms, for
example, you may want to post way later after the kids have gone
to sleep and they get a moment to themselves (or way early). If
you’re targeting corporate audiences, lunch time could be a good
one, or 3-4 pm right as they are wrapping things up. Remember,
this is only for when you want to reach new audiences. For your
current ones, just check your Insights.
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W h e n t o
P o s t

To avoid missing posts or posting at the wrong time, I suggest you invest in a
Scheduler/Social Media planner or calendar. These cloud-based software are
calendar-style planners where you can enter the content in specific time slots, edit it
directly on there, and organize your posts based on categories. The more advanced ones
can also give you suggestions of hashtags, crop your photos to the right size, edit your
photos, and more. Here are the most popular ones: Hootsuite, Buffer, Later, Tailwind,
Planoly, Autogrammer, OneUp, CoSchedule, Loomly, Agorapost, and Sprout Social.
Post regularly
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What to Post
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Post 2/3’s niche-related content and 1/3 about yourself (accreditations,
experience, testimonials + optional: some personal bits). You don’t have to
post anything personal, but it can help you connect with your audience
and build rapport; doesn’t have to be much or too personal… your favorite
morning routine, for example, will suffice. Always keep checking your
Insights to see how each topic performs and how/if your demographics
change, and then post according to that information. At the same time,
look at your followers’ profiles and interests to see what they’re into. This
will give you both topic ideas and hashtag ideas.
* For more information, see my FREE Instagram Content Guide.

Don’t do interactive posts (unless they are
giveaways) until you have a following of at least
500-1000, or at least don’t use important topics
until then. When you have a large enough following,
start with one or two interactive posts/month first,
to see if people respond; if not, wait until you add
more followers. Otherwise, you might end up
wasting potentially good engagement topics on
people who aren’t likely to respond. If people do
reply, however, make sure to answer EVERY single
comment even if it’s not a question (unless it’s spam).
It will both increase your engagement rate and show
your followers that you care about their thoughts.



Wha t t o P o s t
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Don’t be afraid to sell. Mix up your strategies between “soft selling” (indirect
approach) and “hard selling” (direct approach). Hard sales pitches are most
effective when using urgency (“limited spots available”, “buy before…”). Soft sales
pitches are subtle vs “buy now”
OR “chocolate-dipped or sprinkles on top?” vs “choose from a variety of flavors”)

and can be used more often (“what's your style”
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characters); people won’t read a whole chunk

Formatting tip: space out your paragraphs in
your caption (even if it eats from the allowed

with no breaks in between. One formatting tip is
to not place any extra spaces at the end of a
paragraph, otherwise the next line will come out
glued to the previous one, no matter how big of a
gap you leave in between the paragraphs.

n u t s a n d b o l t sf e w
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Eventually, you may also want to look into a visual
organization of your posts that may include patterns
and a consistent color palette (see for example
@vanessalau.co or @ranaa.jaber ).

Add keywords under the ALT text option, right before
you post and below the space for your caption, to rank
on Google as well (only if you post manually).

If you have a products-based online store, make
sure to connect your website to your Instagram
channel and tag the product in the post. These
products will then show under the “shop” button.
The benefit of this is that when you post a product
that customers are interested in, they can click on it
and get sent to that product’s page directly. They
don’t have to go to your bio, click on your website,
and search for that specific product.




